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Welcome to this month’s edition of the VITA Newsletter - the electronic bulletin from the 
Valley International Trade Association. VITA’s mission is to promote the Greater San 
Fernando Valley as a leader in international trade by providing our members with valuable 
resources, informational programs, referral assistance and networking opportunities. 
 
 
 
 

UPCOMING EVENTS 
 

· JUNE 15 – BRIDGING THE CULTURAL GAP IN BUSINESS  
· JUNE 23 – BRAZIL MATCHMAKING   
· JUNE 28 – USE THE CE MARK TO INCREASE YOUR SALES  
· SEPTEMBER 16-25 – CHINA DISCOVERY TRADE MISSION  

· OCTOBER 21 – BUILDING GLOBAL BUSINESS PARTNERSHIPS  
 

RESOURCES 
 

· US COMMERCIAL SERVICE & PIERCE EXPORT ASSISTANCE  
· CALTRADE REPORT  

 
 

 

BRIDGING THE CULTURAL GAP IN BUSINESS  
Wednesday – June 15, 2005 
7:30 a.m. – 9:00 a.m. at the Economic Alliance 
5121 Van Nuys Blvd. BFG Board Room, Sherman Oaks, CA 91403 

 
Business Networking with the latest information on global trade 
Special Topic & Guests to discuss “Negotiations, Co ntracts & 

Cultural Differences”  
 

To what extent do cultural differences affect your business opportunities in global trade?  
Learn the art of negotiation across cultures. 
Secure better contracts with your overseas partners.  
Find out how US business culture affects your international negotiations & contracts.   
The steps to establish trust, credibility, and quality long-term relationships across cultures. 

 
 

Special Guests  
 
Maria Keller : For over 20 years, Maria Keller has dealt extensively in international 
relations development. She has experience in global strategic planning, marketing and 
export-import transactions. Ms Keller has managed relations in Eastern and Western 
Europe, Northern America, and Asia. With her vast experience, she has developed and 
facilitated customized cross-cultural training for US executives. 
 
Sebastian Zacharia : Mr. Zacharia had worked over twenty years at United Nations as 
Director, Country Officer and Executive Secretary and was responsible of negotiating 
complex regional projects with a number of participating governments. Prior to joining 
United Nations he also worked as export manager for a large steel pipe manufacturing 
company in India and lived in four continents and traveled extensively in Asia, Europe and 
Africa. He taught at Cal Poly Pomona and University of California, Irvine and currently 
teaching negotiation class at University of Southern California.   
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CLICK HERE TO 
BECOME A MEMBER 

OF VITA! �
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VITA Global Business Networking Forum  
$20 members, $25 non-members  - Continental Breakfast Included -   

Call: 818-379-7000     E-mail:kdevera@valleyofthestars.org     Fax: 818-379-7077 
 

Register and find out more at www.vitainternational.org  
 

Go to the top 
 

BRAZIL MATCHMAKING  
Thursday, June 23, 2005  
Presented by the Los Angeles Area Chamber of Commerce 
Sponsored in part by the Economic Alliance of the San Fernando Valley 
http://www.worldtradeweek.com/Default.aspx?tabid=47 
 
Doing Business with Brazil and One-on-One Matchmaki ng Meetings  
Luncheon Keynote: Governor Aecio Neves  
 
Please join the LA Area Chamber of Commerce, CarlsmithBall, LLP, The Consulate 
General of Brazil-Los Angeles and The San Fernando Valley Economic Alliance for a 
three- part "Doing Business with Brazil" program  on Thursday, June 23 at the LA Area 
Chamber. The three part country briefing on Brazil will begin with a program at 10 a.m. 
with speakers from the U.S. Chamber of Commerce and U.S. Customs. The second 
portion of the day, a luncheon,  will begin at noon with keynote speakers Jack Kyser, 
Chief Economist for the LAEDC and Wilson N. Brumer, Secretary for Economic 
Development, State of Minas Gerais. The last part of the day will include matchmaking 
meetings where local American companies will have the opportunity to meet with 
representatives from over 20 Brazilian companies in the industries of textiles and apparel, 
jewelry, furniture, medical supplies and many others. Please click here to view a brief 
overview of the companies who will be attending.  
 
For further information, please contact Vanessa Pereda at 213.580.7538 or 
vpereda@lachamber.org.  or Moises Cisnero , International Trade Manager, Los Angeles 
Area Chamber of Commerce at  213.580.7569, fax: 213.580.7545 
www.lachamber.org and www.tradeport.org 

  
Go to the top 

 

USE THE CE MARK TO INCREASE YOUR SALES  
Tuesday - Thursday, June 28 - 30, 2005 
8:00 a.m. – 12:00 noon 
Center for International Trade Development 
Pierce College International Trade Center 
US Department of Commerce 
  
What is the CE Mark?   The CE mark certifies that a product has met EU health, safety, 
and environmental requirements, which ensure consumer and workplace safety. All 
manufacturers in the European Union (EU) and abroad must meet CE mark requirements 
where applicable in order to market their products in Europe. Once a manufacturer has 
earned a CE mark for its product, it may affix the CE mark to its product, and then the 
product may be marketed throughout the EU without having to undergo further 
modifications in each member state. The CE mark now provides product access to 25 
countries with a population of 430 million. Does my product require a CE Mark?   There 
is no comprehensive list of products that require a CE mark. Find out here: 
http://www.ita.doc.gov/td/tic/ce_mark/ceintro.htm. Most machinery, electric/ electronic 
products, pressure equipment, medical devices, and toys require the mark. 
 
The Speaker:   Dr. Dave Hanson is the co-founder and technical director for the Center for 
International Regulatory Assistance (CITRA) and an Associate Professor of International 
business at Duquesne University.  CITRA advises and updates companies on questions 
related to European technical regulations to trade and CE marking compliance.  You can 
find out more about CITRA at the following URL: http://www.citra.duq.edu/  
 

Time & Cost, All Locations:  8:00am-12:00pm; Cost:  $45.00 + parking. 
The typical value for this half-day seminar is $200 -300. 
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For a registration form please call any of the cont acts below.  
 
Tuesday, June 28, 2005  - Co-sponsors:  Oxnard CITD; Pierce College 
Location:  Pierce College - 6201 Winnetka Avenue, Woodland Hills, CA 91371 
Contacts: Bert Sanchez, Pierce College, Intl Business Center Director (818) 710-4397 
Al Escobar, Oxnard CC CITD Director (805) 986-5896 
 

Wednesday, June 29, 2005  - Co-sponsors:  El Camino CITD; U.S. Commercial Service 
Location: El Camino City College, 13430 Hawthorne Blvd., Hawthorne, CA 90250 
Contact:  Maurice Kogon, El Camino CC CITD Director (310) 973-3173 
Leticia Arias, Intl Trade Specialist, U.S. Commercial Service (310) 235-720 
 

Thursday, June 30, 2005  - Co-sponsors:  Citrus CITD; Riverside CITD  
Location:  Kellogg West, Conference Center & Lodge 
3801 W. Temple Avenue, Pomona, CA 91768 
Contact:   Ann Martines, Citrus CC CITD (626) 334-0484 
Robert Corona, Riverside CC CITD (951) 571-6473 

 
Go to the top 

 
CHINA DISCOVERY TRADE MISSION 
Friday – Sunday, September 16 - 25, 2005 
http://www.wtcanet.org/chinamission/ 

 
Unforgettable Cultural Experience & Valuable Busine ss Opportunities  

 

"With China’s emergence as the world’s third largest trade power house, the WTCA 
Shanghai General Assembly promises to be one of the most stimulating and timely 
international events this year. I would like to extend my personal invitation to each of you 
to join us for this great conference in Shanghai." - Guy F. Tozzoli, President of WTCA and 
Founder  
 

California World Trade Centers (WTCs) and State of California Business, Transportation 
and Housing Agency, in cooperation with U.S. Department of Commerce, the statewide 
California Trade Partners, and other trade associations, are organizing a China Discovery 
Tour/Trade Mission to Beijing, Hangzhou, and Shanghai, September 16-25, 2005.  
 

The trip, engineered to address both social and business interests, will provide two 
different forums: The China Discovery Tour and The China Trade Mission. The China 
Discovery Tour will offer participants opportunities to visit main attractions in China, and 
receive a few business briefings. The China Trade Mission is business-focused, providing 
participants from the State of California with cultural, social, economic and political 
orientations in China.  
 

RSVP as a member of VITA & the Economic Alliance! 
GO TO http://www.wtcanet.org/chinamission/   

for all the DETAILS on reservations and pricing. 
 

Go to the top 
 
BUILDING GLOBAL BUSINESS PARTNERSHIPS  

 

Your Competitors are doing business with China and Mexico…. Are you?  
Learn how to increase your competitive advantage 

 
FRIDAY, OCTOBER 21, 2005 

 

 
 

Sheraton Universal City 
333 Universal Hollywood Drive, Universal City, CA 
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Helping companies succeed in today’s Global Marketp lace  
 
· Discover regions and countries that NEED your products and expertise. 

 

· Take advantage of the global trends for investing and manufacturing. 
 

· Learn how global trade affects your business & find out how to take 
advantage of those opportunities. 

 
For more information on topics, tickets, sponsorshi ps and exhibits, visit  

www.vitainternational.org or contact Kareena de Vera at the Economic Alliance of the San 
Fernando Valley - Phone: 818-379-7000 x 109, E-mail: kdevera@valleyofthestars.org 

 
Go to the top 

 
US COMMERCIAL SERVICE & PIERCE EXPORT ASSISTANCE  
Continuing its long-standing relationship with VITA and the Economic Alliance of the San 
Fernando Valley, the US Commercial Service and the Pierce International Trade Center 
will be available in the Economic Alliance offices to meet with companies to discuss their 
international opportunities. Make your appointment today to learn new global markets for 
your services & products. Call Tony Ceballos at 310-235-7212, email 
Antonio.Ceballos@mail.doc.gov or contact the Pierce International Trade Center at  818-
710-4537 to schedule an appointment. 
 

Go to the top 
 
 

 
 
CALTRADE REPORT  
The CalTrade Report is the only dedicated source, online or in print, for international 
business news/information in and about the world’s fifth largest economy, California.  This 
edition is brought to you free-of-charge courtesy of Valley International Trade Association.  
Click Here for the most recent edition of the CalTrade Report with the latest news. 
 

Go to the top 
 

To opt-out: 
Reply to this email with the word 'remove' in the s ubject.  
  

 

Please Visit Our Related Web Sites: 

         
 

 


